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BUILDING ON SUCCESS

Avanti Communications has used its satellite broadband service to support education programmes in 
East Africa through iMlango funded by DFID and iKnowledge funded by UKSA / International Partership 
Programme.
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CASE STUDY

 
 
 
 
 

BUILDING ON SUCCESS

CASE STUDY

With Space for Smarter Government 
Programme support, EarthSense Systems 
has published MappAir® – the first high 
resolution nationwide map of air pollution. 

AgSpace and IPF UK have more than 
doubled in size in 4 years, bringing 
together agronomists and farmers 
providing shared digital tools, including 
the use of Synthetic Aperture Radar data 
from space in crop growth models as a 
world-first. Their services generate an 
average 22% yield increase to the farmer.
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EARTH 
INFORMATION 
SERVICES

a £20bn forecast market, delivering real-time global 
awareness, navigation, analytics and security for the 
advanced data economy

Image copyright: UK-DMC2 2014 Airbus DS

CONNECTIVITY
SERVICES

a £40bn forecast market, delivering broadband and 
5G for everyone – at home and on the move, on the 
road, in the air or at sea, anywhere around the Globe

IN-SPACE
ROBOTICS

a nascent market potentially transforming the way 
we use and explore space, including all-new appli-
cations for science, enterprise and consumers

Image courtesy of MDA Space Infrastructure Services

LOW COST
ACCESS
TO SPACE

maximising the value of the UK’s spaceports and 
launch from the UK, a £10bn forecast market, mak-
ing the UK a home for low-cost launch services and 
developing platform technologies to promote even 
lower cost access to space

Image courtesy of the UK Space Agency
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THE CHALLENGE

$1,600

France

Germany

Italy

United
Kingdom

$1,400$1,200$1,000$800$600$400$200

SPACE SPENDING BY NATION, 2015 (Millions of USD)

Source: OECD

National Space Budget, excl. ESA
ESA Contributions
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THE STRATEGY
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Prosperity from space    I    A global partnership strategy for the UK

 
 

 
 
 

 
 

CASE STUDY: Airbus Foundation Discovery Space
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